


 

Key Working Relationships 
x All members of the Student Marketing and Recruitment Department.  
x Peers within Communications and External Affairs Department.  
x College-based Marketing and Student Recruitment Executives. 
x Colleagues within Admissions and Academic Registry. 
 
Specific Management Responsibilities 
 
Not applicable.  
 

 
 
Signed (Recruiting Manager): Steph Brims, Marketing Manager, SM&R Department  
 
Date of last review: October 2015 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Job Title:   Marketing Executive      Grade:      4  
Person Specification  
 
Specialist Knowledge/ 
Qualifications 
 

 
Educated to degree level or equivalent in an appropriate 
discipline.  
 

 
Relevant Experience  

 
At least two solid years’ experience working in a marketing 
position that has required a knowledge of both traditional and 
digital marketing principles and techniques.  
 
Proven experience of developing and implementing operational 
marketing plans that include above-the-line print and/or digital 
advertising activities.   
 
Ability to monitor, interpret and report on data and metrics for 
marketing campaign evaluation.  
 
An understanding of marketing practices and theories including 
areas of specialism in the fields of digital marketing, market 
research and CRM.  
 
Experience of using website Content Management Systems 
(CMS) and knowledge of practices for Search Engine 
Optimisation (SEO).  
 
Experience of creating marketing collateral and content assets 
(both in print and digital formats) that support marketing 
acquisition campaigns.  
 
Experience of implementing brand guidelines and championing 
brand advocacy.  
 
Experience of building effective internal working relationships 
across all levels of seniority and functions.  
 
Proven ability to work independently without direct supervision.  
 

Communication Skills 

 
Communicates effectively orally, in writing and/or using visual 
media. 
 

Leadership and Management 

 
Motivates and leads a team effectively, setting clear objectives to 
manage performance.  
 
 

Research and Learning 
 
Uses effective learning and professional practice to support 
excellence. 



 

 

Professional Practice  

 
Contributes to advancing professional practice/research or 
scholarly activity in own area of specialism.  
 

Planning and Managing 
Resources 

 
Plans, prioritises and organises work to achieve objectives on 
time. 
 

Teamwork 

 
Works collaboratively in a team and where appropriate across or 
with different professional groups. 
 

Student Experience or Customer 
Service 

 
Builds and maintains positive relationships with students or 
customers. 
 

Creativity, Innovation and 
Problem Solving  

 
 
Uses initiative or creativity to resolve problems. 
 
 

 
The application form sets out a number of competence questions related to some of the following selection 
criteria. Shortlisting will be based on your responses to these questions. Please make sure you provide 
evidence to demonstrate clearly how you meet these criteria. 
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