
JOB DESCRIPTION AND PERSON SPECIFICATION

Job Title: Digital Innovation Partnerships Manager Accountable to: Strategic Partnerships 
Manager

Contract Length: Fixed term 
                              (2 years)

Hours per week/FTE: 35 / 1.0 FTE Weeks per year: 52

Salary: £42,477 - £50,961 per annum Grade: 5

College/Service: Central Saint Martins Location: Kings Cross

Purpose of Role: 

The purpose of this role is to develop and manage a portfolio of digital innovation and technology 
partnerships for Central Saint Martins linked to the university’s Knowledge Exchange Strategy. The role 
will actively stimulate partnerships, collaborations and projects within this area, driving business 
development and increased profile for the college across programmatic areas. Further to this, the role 
will also provide expert project and programme management to key digital innovation initiatives across 
the college as required. This may include management of the flagship Digital Innovation Season 
programme (See an overview of previous seasons here: https://www.arts.ac.uk/colleges/central-saint-
martins/whats-on-at-csm/events-archive/digital-innovation-season-2022 )

Finally, the role will also coordinate academic input into this agenda, both informally through consultation
and collaborative work on project development, but also through formal college mechanisms such as 
working groups or special interest groups.

About the team:

CSM Innovation deliver bespoke partnerships and projects that expand innovation capacity within 
businesses, communities and local government. Over the last four years, we’ve seen an increase in 
partnerships, projects and Knowledge Exchange activities focused on digital technologies and innovation
– a growth area for both UAL and the wider creative economy. This work includes collaborations with 
leading industry organisations such as Deepmind, Google and Samsung. It also includes youth focused 
work on STEAM education with Camden Council and cutting-edge thought leadership and programming 
on hybrid futures and biological systems through our flagship Digital Innovation Season programme. 

This role will work within the CSM Innovation Team to harness the potential and programming that is 
already in place at the college, while stimulating a pipeline of new business and partnership development
linked to digital innovation initiatives and projects.

Duties and Responsibilities:

Business and Partnership Development

 To plan and lead new business development activity focussed on technology/digital partners.  
This should consider potential partners the development of the CSM digital innovation work from 
across private sector, third sector and Higher Education partnerships and collaborations. The role
is expected to meet a set target for income generation in this area. 

 To proactively develop and approach a target list of clients/partners (existing and prospective) to 
promote and pitch CSM’s Digital Innovation offer, including partnership opportunities associated 
with future development of the Digital Innovation Season. This will involve working in 
collaboration with Partnership Managers within CSM Innovation and various Business 
Development Managers that already hold a number of key relationships in this area.

 To work with key academic staff to help structure digital innovation projects and initiatives that 

https://www.arts.ac.uk/__data/assets/pdf_file/0028/293545/UAL_KE-Strategy-2021-26_FINAL.pdf
https://www.arts.ac.uk/colleges/central-saint-martins/whats-on-at-csm/events-archive/digital-innovation-season-2022
https://www.arts.ac.uk/colleges/central-saint-martins/whats-on-at-csm/events-archive/digital-innovation-season-2022


link back to college objectives.

 To work with CSM Innovation’s marketing team on the development of specific DI marketing 
materials, case studies, pitch decks and other content to drive business development in this area.

 To track progress against specific targets for Digital Innovation partnership work and contribute to
monitoring and evaluation of activity, reporting into various management groups at specific 
points.

 
 Work with the Associate Dean for Knowledge Exchange, Directors of Innovation and Strategic 

Partnerships Manager and relevant stakeholders to establish a Special Interest Group (SIG) for 
digital innovation. This may include establishing a more informal network before leading into a 
formal college group in the medium term. 

 
 To consider ways of maximising the relationship with UAL Digital Team, the UAL Creative 

Computing Institute and other relevant parts of UAL, as well as, the Internal and External 
Relations team at Central Saint Martins to drive DI partnerships and Knowledge Exchange work.

General
 Enhance promotional opportunities through support and liaison with College and University 

marketing teams and relevant client contacts / agencies.  

 To work across the Innovation Team and contribute to the collaborative culture to ensure that 
maximum benefit is gained from and by all College clients/partners. 

 To perform such duties consistent with your role as may from time to time be assigned to you 
anywhere within the University.

 To undertake health and safety duties and responsibilities appropriate to the role.

 To work in accordance with the University’s Equal Opportunities Policy and the Staff Charter, 
promoting equality and diversity in your work.

 To undertake continuous personal and professional development, and to support it for any staff 
you manage through effective use of the University’s Planning, Review and Appraisal scheme 
and staff development opportunities.

 To make full use of all information and communication technologies in adherence to data 
protection policies to meet the requirements of the role and to promote organisational 
effectiveness.

 To conduct all financial matters associated with the role in accordance with the University’s 
policies and procedures, as laid down in the Financial Regulations.

 To personally contribute towards reducing the university’s impact on the environment and support
actions associated with the UAL Strategy (2022 – 2032) and Guiding Policies, including the 
Climate Action Plan.



Key Working Relationships: The key working relationships for this secondment role are cross-college. 
Externally, the role will need to act as a key representative of the college in 

Internal working relationships are with:
 Director of Innovation, Associate Dean of Knowledge Exchange, Strategic Partnerships Manager,

Programme and Course Leaders, Technical Manager: Digital & Emerging Technologies.  

External relationships are with:
 Prospective partners and collaborators, including private sector technology companies, third 

sector organisations and other Higher Education Institutions.
 Digital Innovation and Technology contractors or suppliers, who may need to management on 

through internal programmes.

Specific Management Responsibilities

Budgets: Any internal budgets as appropriate

Staff: No direct line reports. The role may be required to manage temporary staff from time-to-time.

Other (e.g. accommodation; equipment): none

Signed    Samuel Mitchell (Hiring Manager)
Date of last review: 16/07/2023
HERA score: 001994 



      Job Title:  Digital Innovation Partnerships Manager    Grade:  5

The application form sets out a number of competence questions related to some of the following 
selection criteria. Shortlisting will be based on your responses to these questions. Please make 
sure you provide evidence to demonstrate clearly how you meet these criteria.

All criteria listed is essential unless marked as desirable.

Person Specification 

Specialist Knowledge/
Qualifications

Degree in a relevant subject area such as digital technologies and/or
equivalent experience

Knowledge of the technology landscape, and how different 
technologies impact upon creative practice in art, design and 
performance

Knowledge and experience of Higher education sector and/or 
Creative industries

Relevant Experience Experience of the application of emerging and digital technologies 
within a Higher Education and/or creative industry setting. This could 
apply to: Events, exhibitions, showcases, projects or other activities.

Experience of working across multiple stakeholders across time-
limited projects, influencing and gathering input from a diverse group 
of experts.

Successful track record in the development of income generating 
projects and partnerships, including funding and grant applications is
essential

Experience of digital events and their implementation would be an 
advantage. (Desirable)

Experience of project management across arts and technology 
programmes. 

Demonstrable knowledge and prior interaction with networks across 
the intersection of digital innovation and creative practice would be 
an advantage. (Desirable)

Communication Skills

Communicates effectively orally, presentations and in writing 
adapting the message for a diverse audience in an inclusive and 
accessible way

Effective and persuasive communications to business and industry 
stakeholders with regards to a specific college offer.



Leadership and 
Management

Ability to motivates and leads effectively, setting clear objectives to 
manage performance when required 

Demonstrable experience in managing multiple work flows and 
competing priorities at the same time, working in a complex 
environment.

Planning and managing 
resources

Plans, prioritises and manages resources effectively to achieve long 
term objectives

Teamwork

Works collaboratively in a team and where appropriate across or with
different professional groups

Ability to influence or persuade others with regards to project or 
programmatic activity

Student experience or 
customer service

Builds and maintains positive relationships with students or 
customers

Creativity, Innovation and 
Problem Solving 

Suggests practical solutions to new or unique problems
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