

Person specification
[image: ]






Job description and person specification
Senior Merchandiser
































2
[image: ]
Job description

	Job title
	  Senior Merchandiser

	College/Service
	Professional Service Operations

	Department/Team
	Accommodation, Catering & Retail

	Accountable to
	Interim AD Accommodation, Catering & Retail

	Contract
	Fixed term contract

	Term
	35 hours per week, 52 weeks per year

	Grade
	Grade 5

	Salary
	£44,375 - £52,977 per annum

	Location
	Hybrid – UAL Various Sites/Home

	HERA Reference
	002495



Purpose of the role
The Senior Merchandiser will be responsible for developing and implementing a merchandising strategy and associated processes that achieve financial targets whilst supporting the overall strategic approach and success of retail for University of Arts London.  
Working alongside the Associate Director for Accommodation, Catering and Retail, the Buyer and the wider Retail team, this role will lead financial and product planning and trading to maximize sales profitability and opportunity. The Senior Merchandiser will be responsible for forecasting, budgeting, and planning of product category ranges for instore, pop-up shops and potentially online.  
This role will be critical to the success and delivery of our omnichannel retail strategy and will lead on annual financial planning alongside the development of seasonal plans, ensuring that all products and categories are optimized and deliver set targets. 
Key duties and responsibilities
· Work collaboratively with the AD of ACR and the Buyer to create an omnichannel merchandising strategy ensuring that range and product strategies are aligned with the wider retail strategy.  
· Create seasonal merchandising plans ensuring all category plans are aligned and deliver set targets. 
· Agree and implement product merchandising strategies which include pricing and promotions which are aligned with the wider retail strategy. 
· Work with the Buyer and Ops Managers to create seasonal range plans that support detailed budget planning by category, option count, depth of buy, and available storage/display capacity.  
· Working with the Interim AD of ACR and Buyer to devise long term plans for growth based on development areas identified, market opportunities and trends, that support brand values and add financial value. 
· Be accountable for ensuring best practice processes are in place for planning, budgeting, stock management and forecasting of sales, stock, and profit. 
 
Trading and Commerciality 

· Together with the Interim AD of ACR, Retail Managers and Finance Business Partner, establish key financial parameters and KPIs across instore, online and pop-up channels.  Provide regular and timely updates on progress. 
· Lead weekly and monthly trading meetings producing detailed sales and stock reports.  
· Lead regular in-season and post-season analysis of sales performance taking necessary action to manage risk through reforecasting and optimizing stock, sales, profit, availability and other KPIs. 
· Work with Finance on reporting, budget planning, stock reconciliations and audits, taking responsibility for the integrity of retail systems data and ensuring robust controls.  
· Lead on developing an agile trading culture across retail, where results are reviewed regularly and risks, opportunities and actions fully considered. 
 
Product Development  

· Support the creative process to deliver strong and differentiated product ranges in line with the retail and brand strategies.  
· Work with the Buyer to manage the critical path and planning and stock processes to ensure on time delivery of product to meet financial targets and KPIs.  
· Work with the Buyer to continually review and challenge overall supplier performance to improve margins, terms and conditions and quality.  
Management responsibilities
· Line manage Retail Buyer providing cover in their absence, ensuring clear oversight, planning and execution of daily, cyclical, and ad hoc tasks associated with the roles.

Key working relationships
· Associate Director of Accommodation, Catering & Retail
· Retail Area Managers
· Retail Buyer
· Retail Operations team
· Finance Business Partner
· Communications & Marketing Manager
General duties
These duties below are in addition to the duties and responsibilities listed above:
· Perform duties and tasks consistent within the scope and grade of your role as reasonably may be expected and assigned to you from anywhere within the university. 
· Undertake health and safety duties and responsibilities appropriate to the role. 
· Work in accordance with the University’s Staff Charter and Dignity at Work Policy and anti-racism plans, promoting equality diversity and inclusion in your work. 
· Undertake continuous personal and professional development, and to support it for any staff you manage through effective use of the University’s Planning, Review and Appraisal (PRA) scheme and staff development opportunities. 
· Make full use of all information and communication technologies to meet the requirements of the role and to promote organisational effectiveness. 
· Conduct all financial matters associated with the role in accordance with the University’s policies and procedures, as laid down in the Financial Regulations. 
· Contribute to the University’s Climate Action Plan and Social Purpose Strategy which sets out our principles, commitments and goals towards climate justice and our socio-environmental purpose. 
Additional duties for senior appointments (delete this section if not applicable)
· You may be required to work such additional/different hours as may from time to time be necessary for the proper and efficient discharge of duties which may include evenings, Saturdays, Sundays and bank holidays.
· You may be required to regularly travel to other sites and internationally as necessary.
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Person specification
This section provides a list of up to 10 essential criteria (and up to 2 desirable criteria if specified) that you will need to demonstrate you meet as part of the recruitment process.
Experience, knowledge and qualifications 
· Retail or business management degree equivalent
· Extensive experience within a buying and merchandising omnichannel environment, supporting budgets in excess of £2 million turnover per year.  
· Extensive experience in creating WSSIs and seasonal merchandising plans, ensuring category plans are aligned to deliver targets.  Excellent merchandising knowledge and able to create effective strategies and plans.
· Experience of developing retail and merchandising strategies and processes to deliver against commercial targets across a range of retail channels, in both charity retail and commercial retail environments.  
· Fully competent in use of Microsoft applications and experience of various EPOS systems and ecommerce platforms.
Communication skills
· Strong ability to build effective working relationships with internal and external stakeholders, and third-party suppliers and partners, at all levels, to work collaboratively to achieve objectives.
Leadership and management
· Understanding of the challenge of the retail industry and has a network of contacts to support the UAL retail and merchandising strategy.
Planning and managing resources
· Strong numerical and analytical skills.  Analyses and evaluates data and information to identify risks, improve performance and to make well considered decisions.   
Student experience or customer service
· Passion, energy and aspiration in line with UAL products, brand and customers with a commitment to UAL’s values 
Creativity, innovation and problem-solving
· Highly organised and plans and prioritises own time effectively and efficiently, and anticipates and adjusts for problems, risks or changing requirements to keep delivery on track.  
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